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may even extend their influence as far as production;
or the producer may control transit and eventually make
a conquest of retail trade to the consumer; or, finally,
producers and consumers may each occupy a part of the
route and meet one another at some point on the road.
As at the present day it is not possible to conceive
such direct relations without the intervention of a dis-
tributive body, it follows that in each of the cases above
mentioned the interested group must be organised. On
the consumer's side, such an organisation is always, and
on the producer's side whenever agricultural production
is in question, an organisation of co-operative character.
Thus, the types discussed may be characterised more
exactly by the following formula: either the consumers*
co-operative societies directly undertake agricultural pro-
duction, or agricultural marketing societies organise
themselves to supply to the ultimate consumer, or, on
the other hand, each, while engaged in the circulation
of wealth, goes forward under the guidance of its own
interests, to a certain point at which the two are in direct
contact.
II
The attempts made by consumers' organisations to
carry on production have led to very different results in
industry on the one hand, and in agriculture on the other.
As is well known, they have achieved great success in
the sphere of industrial production, but have achieved
little where they have encroached upon the territory of
agriculture. f	*•--
This last point alone is of interest to us, but even here
it is necessary to make a distinction between agriculture
in the strict sense and the exploitation of plantations.
Experiments in the latter direction have succeeded, at
least as far as concerns the English Co-operative Whole-
sale Society with its tea plantations, in many ways an
unique case. This may be explained by the special
character of the enterprise. A great plantation has
certainly many of the characteristics of an agricultural

